THE CONSERVATION CAMPAIGN
2008 ANNUAL REPORT

A RECORD YEAR FOR LAND AND WATER FUNDING

Message from the President
FOR NEARLY A DECADE, the Conservation Campaign has supported a national
movement to pass legislation that dedicates public funds for the land and water, the
farms and forests and the parks and trails that Americans value so much in their
communities. We’ve helped to create more than $30 billion in new state and local
government funds for conservation, and we have an enviable track record of success,
with the passage of more than 85 percent of the ballot measures we supported.
But now that we face the most serious recession in decades, is this a good time
to continue our endeavor? Don’t state and local governments have more pressing
priorities? With so many voters facing personal hardship, how can we expect them
to continue their support at the ballot box?
As it turns out, there are many compelling reasons to redouble our efforts in this
climate. The so-called “green lining” of the real estate recession means that farms,
forests, wetlands and other open spaces that were given up as lost to sprawl can
now be preserved. And we may never see prices so low again. Communities that
approve public financing can take advantage of this once-in-a-lifetime opportunity.
And the voters agree with us. On Election Day last November, even as the
economy went into a nosedive, Americans overwhelmingly approved funding to
protect land and water resources. In fact, they set a record for the most funding
approved for land conservation in a single day—$7.3 billion.
So far in 2009, there hasn’t been enough ballot measure activity to evaluate trends.
But in recent polls, voters say that preserving the landscapes they love remains a top
priority, and they are willing to spend their tax money on it.
So in these difficult economic times, the Conservation Campaign remains
dedicated to helping our partners create the funding they need to preserve the
character of their communities and their vital connection to nature. We are forging
ahead with major opportunities in California, Iowa, New Jersey, Maine and many
places in between. (To find one of our campaigns near you, go to our website,
www.conservationcampaign.org.) We are extremely grateful to our partners and
donors of 2008, and we look forward to working with you in the coming year.
Sincerely,
Ernest Cook

A Record Election Pays Dividends for Land and Water
ALDO LEOPOLD WROTE, “When we
see land as a community to which we
belong, we may begin to use it with
love and respect.” The Conservation
Campaign’s mission is to generate
public financing for land conservation.
While we often focus on votes won,
dollars raised and acres protected, it
is important to remember the reason

behind our mission—to preserve the
incredible and varied land communities
to which we all belong.
This past year, even in the worst
economic climate in decades, the
Conservation Campaign helped local
partners across the country create a
record amount of funding to protect and
enhance their unique landscapes. Voters
approved $9.7 billion in new funding for
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In 2008, even in the worst
economic climate in
decades, voters passed
33 of the 40 ballot measures
supported by the
Conservation Campaign
and approved an
unprecedented $9.7 billion
in new funding for land and
water resources.

ABOUT TCC

land and water resources, passing 33
of the 40 ballot questions supported by
the Conservation Campaign in 2008.
The chart on the next page lists these
campaigns.
Although fewer measures were
placed on the ballot in 2008 than in
previous major election years, the
Conservation Campaign was involved in
a larger percentage of the campaigns.
Our expertise and guidance encouraged
many communities that were hesitating,
because of the economy, to ask their
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citizens to agree to even a modest tax
or fee increase to create a new source
of conservation funding.
The funding they generated will have
a lasting impact: wildlife corridors instead of subdivisions; cities enlivened
by parks and trails; small towns that
keep their rural character; the means for
an entire state to truly protect its rivers,
lakes and wetlands. In this report we
highlight six places that approved ballot
measures this year, and the difference
that funding will make.

The Conservation Campaign (TCC)
is the only national organization that
focuses solely on political action to
gain public funding for conservation.
We help towns, cities, counties, special
districts and states create dedicated
funding to preserve and enhance their
own unique landscapes.
A non-partisan organization,
TCC advocates for transparent and
accountable programs that involve the
community in deciding what should
be protected, with full compensation to
willing sellers on the open market.
All of our work is done through
partnerships with other organizations,
from local land trusts to state farm
bureaus to national conservation groups.
Our small staff provides legal, accounting, strategic, organizational and other
practical assistance for voter campaigns
and legislative lobbying efforts. This
frees the staff and volunteers of our partner organizations to focus on getting the
campaign message to voters.
Our efficient structure multiplies the
impact of the support we receive from
individuals, corporations, community
foundations and nonprofits. Every dollar
contributed to TCC helps generate more
than $2,000 in new public funds for land
and water resource protection. In the last
eight years, we have supported more
than 300 ballot measures and dozens of
legislative campaigns that have generated more than $30 billion in public
funding for conservation.
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A Resounding “Yes” for Land and Water
2008 Ballot Measure Results
The year 2008 set a record for the amount of total funds authorized at the ballot for Conservation Campaign supported measures—$9.7 billion with an overall 82 percent success
rate. For detailed election results of all conservation ballot measures, visit LandVote.org. The chart below outlines the measures supported by the Conservation Campaign.

2

STATE

JURISDICTION

TOTAL FUNDS
AT STAKE

STATUS

% YES

TOTAL FUNDS
APPROVED

STATE

JURISDICTION

AZ

Phoenix

$900,000,000

Pass

83%

$900,000,000

MA

Whately

CA

San Francisco

$185,000,000

Pass

71%

$185,000,000

MI

Ingham County

CO

Colorado

$6,428,000,000

Fail

42%

MN

Minnesota

CO

Summit County

$71,196,000

Pass

60%

$71,196,000

MT

FL

Alachua County

$40,000,000

Pass

51%

$40,000,000

FL

Flagler County

$40,000,000

Pass

65%

FL

Hillsborough County

$200,000,000

Pass

79%

FL

St. Johns County

$116,500,000

Fail

45%

GA

Forsyth County

$100,000,000

Pass

70%

ID

Blaine County

$3,500,000

Pass

53%

KY

Boone County

Fail

MA

Amherst

$6,967,580

MA

Gloucester

MA

STATUS

% YES

$1,395,400

Pass

60%

$10,563,230

Pass

50%

$10,563,230

$6,900,000,000

Pass

56%

$6,900,000,000

Flathead County

$10,000,000

Fail

44%

MT

Lewis and Clark County

$10,000,000

Pass

51%

$10,000,000

$40,000,000

NC

Mecklenburg County

$250,000,000

Pass

62%

$250,000,000

$200,000,000

NJ

Hopewell Township

$9,120,880

Pass

55%

$9,120,880

NJ

Hunterdon County

$152,000,000

Pass

76%

$152,000,000

$100,000,000

NM

Santa Fe

$30,300,000

Pass

71%

$30,300,000

$3,500,000

NY

Aurora

$2,500,000

Fail

38%

33%

NY

Huntington

$15,000,000

Pass

75%

$15,000,000

Fail

49%

NY

LaGrange

$2,000,000

Pass

72%

$2,000,000

$8,443,520

Pass

58%

$8,443,520

OH

Ohio

$400,000,000

Pass

69%

$400,000,000

Hanson

$2,807,140

Pass

65%

$2,807,140

OR

Tualatin Hills Park and
Recreation District

$100,000,000

Pass

51%

$100,000,000

MA

Northfield

$1,644,660

Pass

MA

Plympton

$1,207,800

Pass

67%

$1,207,800

MA

Royalston

$441,400

Pass

53%

$441,400

MA

Shutesbury

$653,780

Pass

75%

$653,780

MA

Swansea

$4,636,460

Pass

62%

$4,636,460

MA

West Bridgewater

$2,203,640

Pass

61%

$2,203,640

MA

West Springfield

$7,140,840

Pass

55%

$7,140,840

51%

TOTAL FUNDS
AT STAKE

TOTAL FUNDS
APPROVED

$1,395,400

$1,644,660
PA

Adams County

$10,000,000

Pass

75%

$10,000,000

PA

Buckingham Township

$20,000,000

Pass

82%

$20,000,000

UT

Cache County

$10,000,000

Fail

41%

WA

Bellevue

$40,500,000

Pass

67%

$40,500,000

WA

Seattle

$145,500,000

Pass

59%

$145,500,000

TOTAL

$16,239,222,330

$9,665,254,750
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SANTA FE AND SAN FRANCISCO

Parks and Trails Make Livable Cities
People don’t have much
open space attached to
their homes, so parks are
really our backyard.

THE CAMPAIGN PARTNERSHIPS
Partnering with The Trust for Public
Land (TPL) and the Conservation Campaign (TCC) gave the Santa Fe campaign,
led by local bicycling and park advocates
and the Santa Fe Conservation Trust, the
confidence and expertise it needed to
raise money for a direct-mail and media
campaign. In San Francisco, the TCCsponsored committee facilitated a broad
coalition, including San Francisco Parks
Trust, the Neighborhood Parks Council
and TPL. TCC Vice President Rachel
Dinno directed fundraising efforts and
the Board of Directors hosted a fundraising and visibility event.

Voters in both cities affirmed this sentiment in 2008 by approving major new
public financing—$185 million in San
Francisco and $30.3 million in Santa
Fe—to restore neglected neighborhood
parks and add trails.
“San Francisco is a very densely
populated city, where people don’t
have much open space attached to
their homes, so parks are really our
backyard,” said Stephanie Linder, a
volunteer and donor for the bond
measure campaign.
As new research has shown, access to
parks and trails for exercising, commuting, playing and relaxing should not be
considered a luxury. Safe and well-maintained outdoor public space improves
urban residents’ physical and mental
health, keeps youth out of trouble, reduces pollution and knits communities
together—benefits that have both social
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and economic value. Parks are where
children can find a sense of freedom
and a connection with nature that, as
Richard Louv brought to public
attention in Last Child in the
Woods, is critical to their
development.
In Santa Fe, the new
funding will implement a
master plan, developed with
citizen input, to revive droughtdamaged parks with new irrigation
systems and desert landscaping and to
complete an off-road network of trails.
“The new citywide trails are not only
going to allow people to get outdoors
more easily, but also will connect neighbors and neighborhoods and really help
us feel more like a community,” said
Rici Peterson, executive director of the
Santa Fe Conservation Trust.
The San Francisco bond is paying for

long-overdue modernization of playgrounds, bathrooms, sports fields and
other park facilities throughout the
city, including renovating
12 of the most worn-out
parks, planting trees,
and building trails
to connect the park
system and along
the waterfront.
“In San Francisco,
which is such a multicultural
community, the park is the one
place where everybody comes together,”
said Linder. “Parks are the heart of the
community.”
Voters in San Francisco and Santa Fe
affirmed the importance of urban outdoor space with the passage of bonds to
create trails and restore parks. ABOVE:
Dolores Park in San Francisco. INSET:
South Mission Playground
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MICHAEL DILLINGHAM

SAN FRANCISCO AND SANTA FE are
surrounded by stunningly beautiful
natural landscapes, making these cities
wonderful places to live and visit. Yet
within their urban grids, where people
live and work, accessible and beautiful
outdoor space is equally important.

JARED HANSON

STEPHANIE LINDER
San Francisco Conservation
Campaign volunteer

MINNESOTA

Historic Vote for Land, Water and Wildlife
The scale and pace of
what we’ll be able to do
is a game-changer.

KYLE GRIMES

DAVID HARTWELL
Minnesota businessman and
conservationist

THE CAMPAIGN PARTNERSHIPS
In 2007 and 2008, in the culmination of a
10-year effort to obtain consistent funding for conservation in Minnesota, the
Conservation Campaign (TCC) hosted a
legislative lobbying effort with a coalition
of sporting, environmental and parks
organizations that succeeded in placing
the amendment on the ballot. The ballot
measure campaign was run by a coalition
including The Trust for Public Land,
The Nature Conservancy, Minnesota
Environmental Partnership, Conservation
Minnesota and Minnesota Citizens for
the Arts and supported by TCC.
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The measure, which dedicates a
three-eighths of a percent sales tax
increase toward habitat, clean water,
parks and arts and culture, is expected
to generate more than $5.5 billion for
land and water conservation over the
next 25 years.
For the first time, Minnesota will
have the predictable and adequate funding it has long needed to address widespread water quality problems, prevent
further pollution and protect on a large
scale the lakes, rivers, wetlands, forests
and other natural areas for which the
state is renowned.
Hartwell is a member of the Outdoor
Heritage Council, the citizen/legislative
committee charged with guiding the
Legislature in allocating the funding
that will go toward habitat. Among
its recommendations for this year is the
purchase of a $40 million working

forest conservation easement on nearly
200,000 acres of intact, high-quality
forestland—something the state could
never have dreamed of doing before.
The purchase of this significant conservation easement will prevent vast
timber company holdings
from being sold off for vacation homes and private
hunting preserves, which
would have fragmented
wildlife habitat and closed
off public access. The
easement will allow continued sustainable logging and keep open wild lands
traditionally used by hunters, fisherman,
hikers, wildlife watchers and boaters.
The state can now be “far more
strategic,” said Hartwell, instead of reacting to opportunities or threats. For
example, he said, “It is conceivable now
that we can protect all of the remaining

native prairie in Minnesota.”
It is also now possible to restore a significant proportion of the state’s sloughs.
These shallow lakes and wetlands are
critical habitat for migratory waterfowl,
but have suffered tremendous degradation from agricultural
runoff and invasive
carp. “The solutions
are there,” Hartwell
said. “We know we
need to protect the
sloughs with buffer
strips, put in fish barriers and remove the
carp. Before, there were no resources to
have that kind of goal.”
CRAIG MARBLE

THE PASSAGE of the Minnesota Clean
Water, Land and Legacy Amendment in
November 2008 was a “game-changer,”
said David Hartwell, a businessman
who has spent years working to increase
the state’s funding for natural resource
protection.

Approval of a conser vation funding amendment in Minnesota will allow the state to
protect the lakes, wetlands and other
natural areas so important for wildlife,
recreation and drinking water. ABOVE:
Boundar y Waters. INSET: sandhill cranes.
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TUALATIN HILLS PARK AND RECREATION DISTRICT, OREGON

An Urban Region Invests in a Green Future
Communities realize if
they make an investment
in land conservation, it
creates a better place for
people to live and visit.

gon state director of The Trust for Public
Land, which took a leadership role in the
Connecting Green alliance.
The foundation for the effort was laid
in 2006 with the approval of a $227
million ballot measure for Metro Council, the area’s regional government, to
acquire wildlife habitat, protect water
quality and create parks. So far, about
THE CAMPAIGN PARTNERSHIP
Connecting Green, a continually
expanding alliance that includes The
Trust for Public Land (TPL), Barlow
Trail Association, Urban Greenspaces
Institute, Audubon Society of Portland,
Clean Water Services, the City of Portland and Travel Portland, helped pass
the 2006 Metro bond and the Tualatin
Hills measure. For both campaigns,
the Conservation Campaign and TPL
provided their full suite of campaign
services (see page 9).
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50 new properties have been protected.
The Tualatin Hills Park and Recreation District serves 220,000 people in
the city of Beaverton and the northeast
part of Washington County. A vibrant
and rapidly growing area close to both
urban amenities and the great outdoors,
it has attracted many high-tech and entrepreneurial firms.
The new funding will pay for more
than 60 specific projects, from adding
recreational facilities at Beaverton’s popular senior center to opening access to a
recently acquired 220-acre nature park
with breathtaking mountain views.
The funding also provides “an incredible opportunity to connect every one of
the missing links of the district’s trail
system,” said Doug Menke, the district’s
general manager. The trails, which string
together parklands and workplaces, “are
going to be both recreational and practi-

cal, giving people the opportunity to
squeeze a little bit of exercise into
their busy day,” said Dick Schouten,
a Washington County commissioner.
“This money is going to help us pull
all that together. It is very good park
system, but it’s going to be great.”

PETE LIEDTKE

WITH THE PASSAGE of a $100 million
bond measure for the suburban Tualatin
Hills Park and Recreation District, the
Portland, Oregon, metropolitan area has
taken a major step toward fulfilling a visionary plan to create the best regional
parks system in the country.
The plan springs from a broad alliance of community leaders and environmental groups known as Connecting
Green, which seeks to preserve the livability and economic vitality of a region
known for its natural beauty, clean environment and easy access to the outdoors.
The alliance works with communities
throughout the area to generate funding
for creating parks and trails and protecting forests, farms and streams.
“Communities realize that if they
make an investment in land conservation, it creates a better place for people
to live and visit,” said Geoff Roach, Ore-

TODD GUNDERSON

GEOFF ROACH
Oregon State Director,
The Trust for Public Land

New public funding for parks and conser vation in the Portland, Oregon, metropolitan area is creating a world-class
regional parks system. ABOVE AND INSET:
parks in Portland and Beaverton.
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LEWIS & CLARK COUNTY, MONTANA

You get one ranch to
get a conservation
easement…and pretty
soon you have the
whole area conserved.
MIKE BAY, rancher

FACED WITH AN URGENT NEED to
preserve a rural way of life that stretches
back to early homesteaders—and to
safeguard water, wildlife, outdoor recreation and extraordinary scenic beauty—
voters in Lewis and Clark County,
Montana, approved a $10 million conservation bond in November 2008.
Like their forebears, ranching and
farming families in the county still raise
cattle and sheep on wide-open grasslands and grow hay or dry-land grains
against a backdrop of spectacular mountains. But economic pressures are forcing many to sell off their land, as sprawl
leapfrogs outward from the state capital
Helena, and vacation houses sprout on
former ranches and timberlands in the
rural parts of the county.
Mike Bay is a fifth-generation
rancher who served on the Heritage
Lands Working Group, a committee of
6

citizens that developed a toolkit of options, including the open space bond, to
preserve the conservation values of private land. “So often I’ve seen landscapes change—the first thing that goes
up is a little shack with a sign saying,
‘Now Selling.’ Then you get one little
house out there. It’s done then, and the
neighbors all fall in,” he said. “Conversely, I’ve seen time and time again
where you get one ranch to get a conservation easement and then you get
THE CAMPAIGN PARTNERSHIP
Lewis and Clark campaign partners
were the local Prickly Pear Land Trust
and The Trust for Public Land, whose
conservation finance team assisted with
polling, the design of the bond measure
and the direct mail and campaign
strategy. The Conservation Campaign
sponsored the committee, donated
money and hosted the website.

somebody else, and somebody else, and
pretty soon you have the whole area
conserved.”
With new financing, the
county can now participate in the purchase
of conservation
easements from
private landowners
who want to conserve the natural resource values of their
properties. Such easements would restrict development on the properties, yet retain the
lands in private ownership and encourage the continued use of the land for
agriculture or forestry. The bond money
can be used to create partnerships and
leverage other grants from private
groups and government agencies, which
will further the conservation

impact of the local financing.
With the county’s current population
of nearly 60,000 projected to increase
50 percent by 2030, the bond
issue will help it grow in
an orderly way, said
Ron Alles, the
county’s chief administrative officer.
“We are planning to
use the funds to create the kind of community that, 20 to 30 years
from now when our grandchildren are around, we can say we did the
right thing.”
A $10 million bond for conser vation
easements in Lewis & Clark County
will help preser ve working farms and
ranches and protect watersheds,
riparian corridors and groundwater
recharge areas.
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Preserving a Montana Legacy

HILLSBOROUGH COUNTY, FLORIDA

A Last Chance to Save Habitat from Sprawl
If we don’t buy and save
these places soon, the
natural beauty of Florida
will be lost forever.
JAN SMITH
BOB APPLEYARD

ELAPP General Committee

chairperson

natural habitats, from coastal wetlands to
upland scrub, as well as productive agricultural lands. “If we don’t buy and save

BOB APPLEYARD

FOR THE LAST 20 YEARS, Hillsborough
County, Florida, has been trying to stay
one step ahead of the bulldozer. As the
population exploded and one subdivision and shopping mall after another replaced open space, the county’s highly
regarded Environmental Lands Acquisition and Protection Program (ELAPP)
was able to preserve 45,000 acres of environmentally sensitive land.
By 2008, however, ELAPP had run
out of money—just as the frenzied
Florida real estate market collapsed.
The November 2008 approval of a $200
million bond to renew ELAPP will give
the county “an opportunity to purchase
some properties that we had written off
as being forever lost to development,”
said Will Abberger, associate director
of conservation finance at The Trust
for Public Land.
The county still has a rich mosaic of

these places soon, the natural beauty of
Florida will be lost forever,” said Jan
Since 1990, ELAPP has preserved
45,000 acres of environmentally
sensitive land, including the Golden
Aster Scrub Preserve (above), 400
acres of scrub, pine flatwoods, freshwater wetlands and other habitat for
rare and endangered flora and fauna.
INSET: rush-rose.
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Smith, chair of the ELAPP General
Committee and a member of the campaign to extend the program’s funding.
The renewed financing will allow the
county to acquire much of the 44,000
acres already approved for purchase.
With many of the most pristine places
already preserved, ELAPP will begin to
buffer them by purchasing and restoring
adjacent sites. The program is also exploring the use of conservation easements on agricultural lands. The county
expects to stretch its dollars, as it has in
the past, with matching funds from state
and local sources.
The Triple Creek property, in the
southwestern corner of the county, is a
prime example of the difference the new
financing will make. The 800 acres of
former ranchland, surrounded on three
sides by nature preserves, was slated to
become a large gated community. “It is

the proverbial hole in the doughnut
that would be developed and impact
a wildlife corridor with over 1,600
homes,” said Kurt Gremley, ELAPP
acquisitions manager.
“In 2004 and 2005, I was talking to
several developers about buying a piece
of the property, but they wouldn’t return
my phone calls,” he said. “Now I’m
looking at buying the entire site.”

THE CAMPAIGN PARTNERSHIP
The bipartisan Preserve Hillsborough
campaign was co-chaired by former
Republican Florida Gov. Bob Martinez and former Democratic County
Commissioner Jan Platt. Partners included the Tampa Bay Conservancy
and The Trust for Public Land. TPL
and the Conservation Campaign provided their full suite of campaign
services (see page 9).
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Partnering with the Conservation Campaign
THE CONSERVATION CAMPAIGN (TCC) was founded in 2000 by The Trust for
Public Land (TPL) to serve as its partner in lobbying and ballot measure campaigns.
Since then the need for our services has grown and TCC has expanded to serve a
broad spectrum of conservation advocates seeking to secure public financing for
land conservation in their local communities.
Most often, TPL and TCC work as a team in conjunction with local campaign
leaders, following a model that has proven to be highly successful in creating public
funding for conservation across the country. Partnering with TCC can provide
campaigns with the guidance and technical expertise necessary to pass a public
funding measure.

❅ Once a campaign strategy is established, TCC can offer an array of practical
campaign services and tools to help committees comply with the complex array
of rules governing campaigns. TCC often serves as the legal and fiscal sponsor
of a campaign committee, handling compliance with all the tax, election law and
insurance requirements and serving as a neutral entity to hold and account for
funds raised by the different organizations involved in the campaign.
Our partners range from local land preservation committees to state and national
environmental organizations to large coalitions. This year’s successes were the result
of the effective working relationships established with organizations including but
not limited to those listed at right.
ABOVE RIGHT:

A campaign partnership of The Conser vation Fund, The Nature Conservancy, The Trust for Public Land and the Conser vation Campaign won the approval
of a $10 million bond measure in Adams County, Pennsylvania, to acquire 2,600
acres of wild Central Appalachian forestland. This will permanently preser ve the
headwaters of the county's pristine drinking water supply and prime recreational
lands. The property, which was zoned to allow the construction of 500 houses, will
now become part of Michaux State Forest.
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LAIRD’S CREATIVE IMAGES

❅ To begin, TPL’s conservation finance experts, creators of www.LandVote.org and
www.ConservationAlmanac.org, can provide feasibility research, polling and
ballot measure design to lay the groundwork for a successful campaign. They can
also advise on campaign strategy, crafting a message, media outreach and the
development of promotional materials such as direct mail.

2008 CAMPAIGN PARTNERS
American Farmland Trust
Audubon Society of Portland
Bridgerland Audubon Society
Bridgerland Outdoor Coalition
Cache County Farm Bureau
Cascade Land Conservancy
Connecticut Forest & Park
Association
Connecticut Land Conservation
Council
The Conservation Fund
Conservation Voters for Idaho
D&R Greenway Land Trust, Inc.
Five Valleys Land Trust
Flathead Audubon Society
Flathead Farmers Union
Flathead Land Trust
Flathead Wildlife, Inc.
Florida Conservation and
Environmental Group, LLC
Friends of Alachua County
Forever

Friends of Hopewell Valley
Open Space
Gettysburg Garden Club
Hunterdon Land Trust Alliance
Lamington Conservancy
Land Conservancy of Adams
County
Massachusetts Audubon Society
Montana Audubon Society
Montana Land Reliance
Morris Land Conservancy
The Nature Conservancy
New Jersey Audubon Society
New Jersey Conservation
Foundation
New Jersey Highlands Coalition
New York-New Jersey Trail
Conference
North Fork Preservation Society
North Shore Land Alliance Inc.
Oregon School Employees
Association

Prickly Pear Land Trust
Putnam Land Conservancy
Rocky Mountain Elk
Foundation
South Branch Watershed
Stony Brook-Millstone
Watershed Association
Sustainable Alachua
County, Inc.
Tampa Audubon Society
Tewksbury Land Trust
Trout Unlimited – Utah
Chapter 85
Trout Unlimited – Missouri
River Chapter
The Trustees of Reservations
The Trust for Public Land
Tualatin Hills Park Foundation
Upper Raritan Watershed
Association
Vision 2015
Watershed Alliance

C O N S E RVAT I O N C A M PA I G N 2 0 0 8 A N N U A L R E P O R T

What the Conservation Campaign Offers
BALLOT MEASURE CAMPAIGN SPONSORSHIP

LEGISLATIVE CAMPAIGN ASSISTANCE

When the Conservation Campaign serves as the legal sponsor of a campaign
committee to pass a ballot initiative, we offer the following benefits:

The Conservation Campaign provides the following support for efforts to pass
legislation on the state level:

LEGAL EXPERTISE. Our

BEST PRACTICES FOR RETAINING AND MANAGING A LOBBYIST. The

general counsel is a leading expert in campaign finance

and lobbying.
ACCOUNTING ASSISTANCE. We

understand the tax laws and take care of local and

HIRING SHARED LOBBYISTS. Like-minded

IRS filings.
LIABILITY INSURANCE. All

Conservation
Campaign helps campaigns retain the right lobbyist and develop a plan to achieve
their legislative goals.

campaign officers are covered by our corporate

liability policy.
DIRECT MAIL COST SAVINGS. Campaigns

organizations may share the goal of
creating dedicated funding for land conservation and environmental purposes. We
can facilitate hiring a joint lobbyist for efficient and effective advocacy.

can substantially reduce postage costs

using our direct mail permit.
FAST ACTION. Through

our national network of political consultants and vendors,
we can quickly mobilize high-quality services.

OTHER BALLOT MEASURE CAMPAIGN ASSISTANCE
The following services are available to any conservation ballot measure campaign,
whether or not the Conservation Campaign is the sponsor.

After eight years of working with local partners to win ballot
measure campaigns, the Conservation Campaign went back and
talked to successful campaigns about how they won.
The result is our new CAMPAIGN GUIDE, available at
www.conservationcampaign.org under the Campaign Toolkit tab.

STRATEGIC CONSULTATION. Our staff experts are able to provide strategic advice
by phone to campaigns across the country.
WEBSITE HOSTING. Our Website Wizard,

on www.conservationcampaign.org, is
a free and easy way for campaigns to create a website.

CAMPAIGN GUIDE. A

new online guide offers comprehensive information for
winning a grassroots campaign.

INTERNET PRESENCE. The

Conservation Campaign website posts a summary
of every ballot measure we support, with information on how to get involved. Our
e-mail newsletter and Facebook page have the latest news on active campaigns.

FUNDRAISING ASSISTANCE. When

possible, we provide campaign grants and help

with fundraising.
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Our Donors
FISCAL YEAR 2009 ❅ GIFTS FROM APRIL 1, 2008 TO MARCH 31, 2009
$1,000 – $9,999

Anonymous
Lisa Cashdan and Peter Stein
The Conservation Fund
Page and Jay Cowles
Douglas and Jane Ferguson
Flathead Land Trust
Taylor Holley and Debra Duffer
Land Conservancy of Adams County
Montana Land Reliance
The Mosaic Company
The Nature Conservancy
North Shore Land Alliance
Oregon School Employees Associaton
The Pantry, Inc.
Michael and Elena Patterson
Nicholas Swenson
TECO
The Trust for Public Land
Monica Wambold

Anonymous
American Farmland Trust
APAC – Southeast, Inc.
Audubon Society of Portland
John W. Baird
Bank of Kentucky
Bellevue Botanical Gardens
Bellevue Youth Soccer Club
The Berger Partnership
Bessemaer Trust
Boeing Employees Alpine Society
Brandstetter Carrol, Inc.
Bridgerland Outdoor Coalition
Cascade Land Conservancy
CF Industries, Inc.
Doug Christensen
Gladys Cofrin
Committee for Parks & Recreation
Connecticut Forest & Park Association

MINNESOTA, SANDRA LEIDHOLDT

$10,000 OR MORE
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Connecticut Land Conservation Council
Conservation Resources, Inc.
Ernest and Cynthia Cook
Cornerstone General Contractors, Inc.
John and Laura Crosby
Edward Cutter
D&R Greenway Land Trust, Inc.
Ranney Draper
Ebsworth Foundation
Dick Eckenrod
Earl Engelmann
Dave Farney
Rosemary Fei and Gary Harrington
Five Valleys Land Trust
Flathead Farmers Union
Florida Conservation and Environmental
Group, LLC
E. A. French
Friends of Hopewell Valley Open Space
GLY Construction
Peter and Mary Gove
John and Diane Herman
Homeowners for Public Safety
Hunterdon Land Trust Alliance
ICON
William B. Johnston
Jones & Jones Architects
Henry D. Lord
Lytle Enterprises
James and Katharine Mann
Massachusetts Audubon Society
Richie Meyer and Susan Harmon
Microsoft
Richard Mountfort
Patrick Naugle
Gerhard Neumaier
New Jersey Audubon Society
New Jersey Conservation Foundation
New Jersey Highlands Coalition
Newport Youth Soccer Club
Caroline P. Niemczyk
Nike Foundation
Lisa W. Ott
The Parc Group
Scott Patterson
Kim Patton
Cordelia S. C. Pierson and Dr. Stephen Smela

Plum Creek Timber Co.
Prickly Pear Land Trust
Puget Sound Energy
Putnam Land Conservancy
Realty Leasing & Management Co.
Remke Markets
Rocky Mountain Elk Foundation
Rosemont Associates
The Seidewitz Group LLC
Mickey Singer
Silver Creek Outfitters
South Branch Watershed
Gary Sterner
John Stevenson
Stony Brook-Millstone Watershed Association
Tampa Audubon Society
Tewksbury Land Trust
TILCO Vanguard
F. Jerome Tone
Trout Unlimited – Utah Chapter 85
Trustees of Reservations
Tualatin Hills Park Foundation
Upper Raritan Watershed Association
Jim Waltman
David A. Wilson
Wright Rustad Associates LP
Martha M. Wyckoff

$250 – $999
B. Lester Abberger, III
Alta Planning & Design
Mark and Connie Andrew
ARC Architects
Architectural Nexus, Inc.
Atlas Landscape Architecture
Sarah W. Bailey
Anthony H. Barash
Randy Batista and Linda Lanier
Chris Bird
Boone County Youth Soccer
Ann Bratton
Michael F. Brewer
Bridgerland Audubon Society
Edison Cherrington Buchanan and
Sally Corning
Cache County Farm Bureau
Kathleen Cantwell
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Robert E. Cardwell
Robert E. Carlson
Steve Christenson and Lisa Hondros
Conservation Voters for Idaho
Kathy and Greg Coward
Rashenya Craig
Stewart and Lesley Crosby
Crumb Brothers Artisan Bread
DA Hogan & Associates, Inc.
Davey Resource Group
David Evans & Associates, Inc.
Dirk Davis
Robert DeLaMater
K. M. Eoff
Sam Faiello
Flathead Audubon Society
Flathead Lakers
Flathead Wildlife, Inc.
John Flattery
Kate Freeland
Friends of Alachua County Forever
Reese and Anne Fullerton
Jennie Gerard and Steven Steinhour
Clark Gerhardt

Gettysburg Garden Club
Jack Greene
Hal Woosley Properties, Inc.
Archie Harris
Burr Heneman
William E. Hine
Doug Hornbeck and Sue Mauk
Roderick S. Hunter
INCA Engineers, Inc.
Sarah Jackson
Janicki Environmental, Inc.
James Jaquet
Timothy Jorstad
Matthew and Diana Z. Karowe
KeyBank National Association
John Kiehl
Wade King
Micky Klein
Carolyn M. Knutson
Richard Koffey and Barbara Thrasher
Lamington Conservancy
Langton Spieth, LLC
Chris Loy
MacKay & Sposito, Inc.
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Thomas A. Mann
Kirk Marckwald
Lee Melly
Charles E. Merrill, Jr.
Montana Audubon Society
Morris Land Conservancy
New Jersey Conservation Foundation
New York-New Jersey Trail Conference
Oregon ASA Softball, Inc.
Oregonians for Affordable Housing
John Osberg
Van Parish
Parker, Smith & Feek, Inc.
Peterson Structural Engineers, Inc.
The Portico Group
R. Ferris Real Estate, LLC
Katherine Richardson
Walter E. Robb, IV
Rocky Mountain Hardware
Will Rogers and Kate Weese
Jeff and Sharon Rome
E. Michael and Keren Rosser
James D. Sano
Lissie and Jim Schifman

Sitelines Park and Playground Products
Glen and Anna Skovholt
Jan Smith
Don Solem
Stover Foundation
Myles D. Striar
Ron Subber
Nancy Swanson
Trout Unlimited, Missouri River Chapter
Two Rivers Ranch, Inc.
Utah Native Plant Society
Valley Implement
Roger Van Ghent
W&H Pacific, Inc.
W. Bryce Thompson Foundation
Taylor Walker
Wallace Properties
Wampold Strategies, Inc.
The Watershed Company
Westside Warriors
Susan Summerall Wiles
William Wilson, III
Josephine E. Wood
Youth Soccer, Inc.
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Conservation Campaign Board of Directors
JAMES MANN, Chair, Chicago, Illinois, is
the executive director of the Illinois Clean
Energy Community Foundation. He is a
lawyer with more than 40 years of experience
in public policy and community development
in the public, non-profit and private sectors.
He has also held leadership positions in major
Chicago-area civic organizations.
LESTER ABBERGER, Tallahassee, Florida,
is an investment banker, lobbyist and a limited
partner of Hometown Neighborhoods, a new
urbanist real estate development and consulting company. He is chairman of 1000 Friends
of Florida, the City of Tallahassee’s Urban
Design Commission and The Trust for Public
Land North Florida Advisory Council.
He serves on the boards of Fugelberg-Koch

OFFICERS OF THE
CONSERVATION CAMPAIGN
PRESIDENT
Ernest Cook
VICE PRESIDENTS
Will Abberger
Rachel Dinno
Dee Frankfourth
GENERAL COUNSEL & SECRETARY
Peggy Chiu
CHIEF FINANCIAL OFFICER
& TREASURER
Cindy Scherer
ASSISTANT TREASURERS
Liz Gimson
Lisa Blake
ASSISTANT SECRETARIES
Liz Gimson
Nelson Lee
Bonita Morgan
Meaghan Cassidy
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Architects, the Florida Healthy Kids Corporation, the University Presses of Florida,
Our Region Tomorrow and several other civic,
charitable and business organizations.

ERNEST COOK, Brookline, Massachusetts,
is president of the Conservation Campaign
and senior vice president of The Trust for
Public Land. He oversees TPL’s national programs, including its Conservation Finance
program, which he helped to found. He serves
on the boards of the Commonweal Conservancy and the Green Burial Council.
PAGE KNUDSEN COWLES, St. Paul, Minnesota, is managing director of Knudsen Vineyards and a former investment professional.
She serves on the boards of The Trust for
Public Land; Conservation Minnesota (formerly the Minnesota League of Conservation
Voters); St. Paul Academy and Summit
School, a K-12 independent school; Unity
Avenue Foundation, a family foundation; and
Lawrence Creek, LLC, a private investment
company.
ROSEMARY FEI, San Francisco, California,
is a principal at the law firm Adler & Colvin.
Her firm represents nonprofit organizations
exclusively, and her practice focuses on political advocacy issues and nonprofit corporate
governance. She currently serves on the
Public Policy Steering Committee of Northern
California Grantmakers.
DOUGLAS P. FERGUSON, Mill Valley,
California, is an attorney concentrating in
business, entertainment and real estate law.
He also serves on the board of directors for
The Trust for Public Land and is on advisory
boards for a number of other nonprofit
organizations in the areas of the environment,
affordable housing and the performing arts.

REESE FULLERTON, Santa Fe, New
Mexico, serves as deputy director of the State
Personnel Office, focusing on training and
recruitment. Previously, he served as deputy
secretary of Energy, Minerals and Natural Resources for the state and the executive director
of the Governor's Office of Workforce Training and Development, as a facilitator of “the
Southwest Strategy” and for public policy
planning and disputes in environmental areas,
as Assistant Attorney General of New Mexico
and manager of Sen. Jeff Bingaman's first U.S.
Senate Campaign.
JENNIE E. GERARD, Oakland, California,
is chief of staff to Oakland Council member
Patricia Kernighan. She was co-leader of the
successful City of Oakland’s Trust for Clean
Water & Safe Parks campaign in 2002, a
$198.5 million bond measure to renovate and
build waterfront parks. She is a former chair
of the board of directors of the Rails-to-Trails
Conservancy, and a former member of the
senior executive staff of The Trust for Public
Land.
WILLIAM B. JOHNSTON, Arlington,
Virginia, most recently served as the president
of the Jane Goodall Institute and a member of
its board of directors. Prior to joining the Institute, he was executive director of the Conservation Campaign. He also served as managing
director and executive vice-president of the
public relations firm Burson-Marsteller, leading the firm’s environmental and knowledge
management groups.
CAROLINE NIEMCZYK, Irvington, New
York, serves as chair of the Irvington Land
Use Committee and vice-chair to both the
Open Space Institute and the Westchester
Land Trust. Caroline is actively involved with
the New York League of Conservation Voters,
the Town of Bedford Citizens Coalition to

Preserve Open Space, the Town of Bedford
Conservation Board, the Federated Conservationists of Westchester and The Trust for
Public Land's National Leadership Council.

LISA OTT, Oyster Bay, New York, is
president of the North Shore Land Alliance,
a local land trust. Lisa led successful ballot
measure campaigns in 2004, 2006, 2007
and 2008 that created $255 million for land
protection on Long Island. She previously
served as president to the North Country
Garden Club and is currently vice-chair of
the Scholarship Committee for the Garden
Club of America.
VAN PARISH, Washington, D.C., has more
than 30 years of experience in electoral
campaigns and public affairs with particular
expertise in the design and implementation
of voter contact programs. He has served as
an advisor and consultant to candidates for
office, elected officials, community-based
organizations and labor unions.
WILL ROGERS, Kensington, California, is
president of The Trust for Public Land and
former director of its Western region. He was
previously a project manager of infill urban
development projects for a commercial real
estate company based in Chicago.
MIKE ROSSER, Aurora, Colorado, serves on
the Arapahoe County Open Space and Trails
Advisory Board. As chairman of the Conservation Campaign’s campaign committee
Arapahoe Neighbors for Open Space, Water
Quality, and Parks, he led the successful
campaign for a new sales tax for open space
in Arapahoe County, Colorado, in 2003. He
also serves on the Colorado Advisory Board
of The Trust for Public Land and is co-chair
of the Colorado Foreclosure Prevention Task
Force.
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Financial Information
Financial Summary FY 2009 (Ending March 31, 2009)
INCOME
Total $1,609,300

Other Income 7%
($110,900)

EXPENSES
Total $1,758,800

Contributions 93%
($1,498,400)

Voters in Blaine County, Idaho (above), passed the state’s first-ever dedicated open space bond in November 2008.

Administration and Fundraising
15% ($262,400)

Lobbying and Campaigns 85%
($1,496,400)
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